
 

 

  

 

 

 

Millennials & Mobile Wallets 
What banks can learn from the digitally engaged 
generation about mobile wallets      

ABSTRACT 
 
     The data for Millennials and Mobile Wallets is 
derived from Project Catalyst’s The Age of Mobile 
Wallets, which examined and analyzed 2,000 U.S. 
customers’ behaviors and attitudes towards mobile 
wallets. 

Millennials and Mobile Wallets, offers rich insights 
on the behavior of millennials and their behavior 
with mobile wallets. The data from two respondent 
groups was extrapolated and codified to provide a 
separate report on millennials.  

Research conducted by Project Catalyst. 
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ABSTRACT 
Millennials as banking customers will be reliant on their 
banks to support their lifestyle and usage of technology. 
Millennials use technology in ways that enhances their 
daily living. (Harris Poll, 2015). 
 
This report’s focus is on millennials and their use of mobile 
wallets, gathers perceptions, behaviors and attitudes of 
millennials and their routine with banking and use of 
mobile wallets. This report’s intention is to provide U.S. 
banks with helpful research on this cohort’s behaviors and 
attitudes towards banking apps and mobile wallets, and 
provides an overview of millennials’ behavior and 
implications for U.S. banks. Understanding the needs and 
behavior of millennials and their usage of mobile wallets 
and banking apps provides insights helpful for banks in 
their decisions on implementing a bank mobile wallet. As 
millennials mature so will their needs and habits with 
banking, making purchases, spending money, and paying 
bills. Transformations in technology are taking advantage 
of millennials’ attitudes, habits and behaviors to provide 
convenience, comfort and to enable the decision maker. 
 
The data about Millennials and Mobile Wallets is derived 
from Project Catalyst’s The Age of Mobile Wallets, which 
examined and analyzed 2,000 U.S. customers’ behaviors 
and attitudes towards mobile wallets. The research for 
The Age of Mobile Wallets was conducted on October 5, 
2015. We segmented the findings into two groups: 
millennials (923) and non-millennials (1077) to examine 
their behavior with bank apps and attitudes towards 
mobile wallets. 

This report examines the millennial customer’s use of 
mobile wallets, addresses their perceptions and 
recognizes product opportunities.  

The results from this report provides insights and 
recommendations on millennials’ smartphone use, 
attitudes and behavior toward mobile wallet, desired 
features, and barriers to usage and trust. 
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To gather greater value from this research these objectives emphasize: 

• Discovering millennials’ behavior with banking products 

• Uncovering choice of mobile wallet 

• Investigating attitudes and behaviors towards banking and bank’s technologies 

• Comparing millennials and general population attitudes and behaviors toward mobile wallets 

The data derived from this study provides: 

• Examination of the behaviors and attitudes toward the use of mobile wallets and payments 

• Exploration of bank vs. non-bank products 

• Identification of features that influence use and barriers that will prevent use 

The results from this study answer these strategic questions: 

• Why millennials are an important segment to banks? 

• What features will help millennials adopt a bank mobile wallet? 

• What is the comparison between millennials and non-millennial in their banking and 
technology adoption? 

 
The data gathered from the surveys provides insights, observations and conclusions on the 
millennials’ attitudes and behaviors towards banking. The millennial respondents then reflect on their 
perception of the future of banking. These precocious users of digital technology give a surprising 
perspective of what the bank of the future will become for their use.  
 
In present, millennials are still using banks:  90% use some banking product, 59% have a bank account, 
and 47% use an actual checkbook. These are just some of the behavioral data points unveiled in the 
report, with 80 others data points that offer banks an understanding of millennials, their values and 
needs for the present and future.   

FULL REPORT 
The full report provides 39 pages of analysis and insights on the behavior millennials have with using 
mobile wallets and their thoughts on a bank mobile wallet, comparison between millennials and non-
millennials, predictions of usage, and 33 graphs illustrating the analysis of findings.  
 
Report Contents: 

• Overview – extensive summary of findings. 
• Purpose – defines the reasons and method used in this discovery. 
• Demography – household income, education, career, ethnicity, employment. 
• Behaviors and Attitudes – millennials use of mobile wallets 
• Landscape – impression of state of mobile usage 
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• Preferences – choices for smartphone, mobile wallet brands 
• Barriers to Usage and Trust 
• Comparisons -  millennials and non-millennials use of mobile, banks and mobile wallets 
• Predictions – millennials usage of mobile wallets 
• Insights and Recommendations 
• 33 graphs and several images 

The full report, Millennials and the Mobile Wallets, is available for purchase for $250, by clicking the 
download. 
 
Download 
 
Questions or further information regarding this study please contact: 

Tery Spataro 
Executive Vice President and Director of Innovation, Project Catalyst 
teryspataro@ccg-catalyst.com | 800-439-8710 ext. 245 

ABOUT 
CCG Catalyst is a leading management consulting firm connecting bank strategy to innovation, 
transformation, and disruption. We advise our clients on the direction of banking, development of 
the strategy and managing the disruption related to the execution of the tactics. CCG Catalyst 
leverages decades of deep industry experience to provide practical business strategies and 
organization, analytics, and technology consulting for our clients. 
 
We are a team delivering you competence based upon proven experience in Strategy, Payments, 
Organizational, Optimization, Technology, M&A and Risk & Regulatory Compliance. We solve 
problems, validate a positioning, and provide strategic point of view and direction. 
 
Project Catalyst is a forward-thinking research lab created to serve banks and fintechs through 
pioneering strategic methods and research to aid in new business ideas that will help stimulate 
change in to the business of banking.  
 

CCG Catalyst is headquartered in Phoenix, AZ, with consulting offices across the U.S.. 

https://www.ccg-catalyst.com/millennials-mobile-wallets/
https://www.ccg-catalyst.com/millennials-mobile-wallets/
https://www.ccg-catalyst.com/bank-consulting/catalyst-pro-group/
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